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COMPANIES' INTERNATIONAL EFFORTS DRIVE EXPORTS

· A new export record (10 billion €) is expected to be set in 2012.

· Sales in emerging markets show the biggest growth

With the current financial downturn, Spanish textile companies have stepped up their international efforts, causing export figures to grow robustly following the drop in 2009, the most negative of recent years. Current statistics reveal an export dynamic that remains strong (+8% in April), leading to the belief that 2012 will close with a new export record, above 10 billion euros.

The figure is concentrated in the major clothing distribution corporations that operate with a global market strategy. Nonetheless, beyond these large players, there is a growing base of medium and even small companies that have clearly geared themselves toward international markets. The textile sector now has over 3,000 regularly exporting companies that account for the bulk (90%) of global export sales.

This strategic turn toward foreign markets is based on the improved competitiveness of Spanish textile companies, which have upgraded their product offering: design, quality and service, though they have also made improvements in companies' international presence, through production, sales or logistics centers, either directly or by means of cooperation agreements, joint ventures, etc.

The EU market has always been essential for the sector, and stands for 65% of the total exported in 2011. Nonetheless, now companies' work has focused on emerging markets, especially those of Asia and America, which have seen growth of over 20% in our exports.

Therefore, our key markets outside the EU are now: Morocco, Mexico, Turkey, China and Russia. They make up 16% of the total exported, though the most relevant fact is their 33% growth over the past five years, well over the 26% registered in EU-bound exports.

The current crisis faced by the Spanish market, coupled with European weakness, has once again motivated companies to better their penetration in emerging markets, based on direct sales activity but also distribution and implementation agreements in them. This way, growth in trade with these countries, in addition to export sustainability in the mid and long term, are expected.

The foreign activities of these companies, collectively articulated through the Consejo Intertextil Español aims to enhance their presence in international markets, boosting the image and notoriety of the sector, and creating synergies and cost savings.
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